
Value-driven fears of modern information 
generations 

Vlada I. Pishchik1,* 
1Don State Technical University, 1, Gagarin Square, 344003, Rostov–on–Don, Russia  

Abstract. Today, the problem of formation and life of generations is 
becoming very relevant. Many researchers in different countries note that 
representatives of the information younger generations have an increased 
risk of depression, anxiety and fears. In the study, we note the manifestations 
of modernity: transitivity of society, fluidity, “uncertainty” and etc. In this 
regard, young people face fluid socialization, a delay in the period of 
growing up and excessive parental care. There is a tendency of replacement 
of real contacts of young people with virtual ones, which can increase the 
level of anxiety. The trends of changing values in Russia in the direction of 
survival established earlier by Inglehart and Baker (2000) may have 
different prospects today. Some researchers show a high level of anxiety 
among young Russians. The situation with COVID-19 may aggravate these 
manifestations. Illusory correlations, false representations in the beliefs of 
young people also increase social anxiety. These realities determined the 
purpose of the study: to determine the value bases of young generations fears 
of the modern South of Russia. The sample included: schoolchildren (born 
in 2004-2005) - 150 people, schoolchildren of the 9th grade and 10th grade, 
information generation (born in 1995-1999) - 210 people, students, young 
workers, transition generation (born in 1965-1982) - 245 people, working 
adults of Rostov-on-Don. We used the following techniques: values were 
measured by S. Schwartz method, to determine fears we used the V. Pishchik 
method of determining values through actualized fears. The results of the 
study showed that the values of preservation and self-affirmation are more 
pronounced in the “Transition” and “Information” generations. The values 
of transcendence are expressed in all the studied generations with a greater 
extent in the “New” generation. The loss of culture scares the “Transitional” 
generation, the loss of oneself scares the “Information” generation, the 
information overload scares the “New” generation. We defined the value 
bases of the fears of the young generations of the modern South of Russia. 

1 Introduction 
Generation theory has been widely used in many studies [1-5]. Recent works raise 

questions about the reality of generational groups, cultural identity, their boundaries, and the 
formative years [3, 6]. It is noted that today's younger generations are more exposed to 
anxiety and depression [2, 7, 8, 9, 10]. Volková and Dušková (2015) [11] also showed that 
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certain age groups exhibit their own specific fears [12]. For us, it remains unclear how strong 
this trend is in Russia. The focus of our research is the problem of fears and anxieties in 
connection with the values of groups of young generations in the Southern region of Russia.

When we try to recreate the framework of the modernity of generations life, we turn to 
the analysis of the following phenomena: “individualization” in society [13], “fluid 
modernity” [14], “transitive society” [15, 16], “personality in the era of change”, “personality 
dissonance syndrome with time” Asmolov (2016), etc. The present time is characterized by 
“blurring of boundaries”, “flexibility”, “fluidity”, “uncertainty”, “transitivity”, etc. [17].

Generations exist in a “transitive society”. It is characterized by radical social 
transformations, when all social institutions in society suffer a crisis. This leads to an increase 
in the duration of the time period of the process of young people socialization and can 
stimulate “activation of resocialization” and “fluid socialization” [16]. In his work, Twenge 
(2017) notes similar trends in the American younger generations, who suffer the process of 
delaying the stages of adulthood [2]. Those who grow up longer are more anxious in their 
lives.

Contacts play a major role in reducing anxiety. Globalization has led to the expansion of 
the space, including the space of interpersonal contacts, in the Internet. This expanded the 
information space and strengthened its role in the formation of young generations [4, 18]. As 
Martsinkovskaya (2019) notes, this space partially replaces intergenerational connections 
[16]. At the same time, it is noted that the number of real contacts is decreasing [2, 19]. 
Anxiety is controlled by the information field of the Internet. Avoiding direct contact and 
replacing it with virtual contact often increases social anxiety [20].

The change in the information and subcultural space of the younger generation, the 
transformation of the meanings of life, values, standards and norms of behavior are another 
manifestations of transitive society. In 2000 Inglehart and Baker recorded a change in the 
main value trends in the world, expressed in the movement from the values of survival to the 
values of self-expression [21]. But they noted, and other authors confirmed the idea that the 
inhabitants of Russia remain in the values of survival [22]. This may also be indirect evidence 
of high anxiety in the population. The question is “How much our younger generation lives 
in changing meanings and values?”

The birth of new meanings in society causes the emergence of new types of personality. 
The emergence of a new type of personality ‒ “Zwischens" (a person who makes decisions 
in situations of uncertainty), is noted by some authors [15]. The new person constructs new 
ways of communication, lives in a situation of interrupted traditions, uncertainty, export of 
values. And those who do not fit into the new type are obviously worried.

Such instability actualizes the ideas of the catastrophization of the world. Bauman, 
Donskis (2019) write that the modern world is characterized by: the lack of alternatives, not 
trendy optimism, the prevalence of fear, denial, the expectation of bad news, the loss of
historical memory and moral amnesia, looking for attention, consumerism, the lack of 
personal secrets, privacy, values neutrality, not serious relations [14]. The authors conclude 
that the contemporaries are a crowd of loners.

The current situation with COVID-19 only reinforces these trends [23, 24]. Anxiety and 
fears have a detrimental effect on the quality of life of generations: they actualize irrational 
tendencies, narrow the picture of the world, lead to a loss of common sense, take away 
energy, etc.

The model of social anxiety disorder Clark, Wells (1995) states that three types of non-
adaptive social beliefs (high standards, conditional and unconditional beliefs) play a crucial 
role in the development of fear [25]. Wiemer, Pauli (2016) demonstrated in a study that fear-
related illusory correlations may be involved in the maintenance of anxiety disorders and are 
best explained by both a priori expectations and biased coding of experienced associations 
[26].
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Such complex socio-psychological phenomena in society actualize the study of the 
problem of fears in connection with the changing values of modern young generations.

Generations who are constrained by this situation in society, in the world are: 
“Traditional, Soviet generation”, years of birth 1946-1964, bearers of traditional mentality. 
“Unbelievers, the transitional generation” years of birth 1965-1983, bearers of transition 
mentality, “Information generation” years of birth 1984-2002, bearers of innovation 
mentality, “New, networked generation”, bearers of post innovative mentality, years of birth 
2003-2021. All of them are affected by the current situation of the society development.

2 Sample of research
In our empirical study, the sample was represented by the following groups of generations of 
the city of Rostov-on-Don: schoolchildren (born in 2004-2005) - 150 people, schoolchildren 
of the 9th grade and 10th grade of schools and lyceums, information generation (born in 
1995-1999) - 210 people, students, young workers, transition generation (born in 1965-1982) 
- 245 people, working adults. Table 1. Table captions should be placed above the tables.

3 Methods
The survey was conducted partly online, partly by distributing and filling out methodology 
forms. Values were measured by the method of S. H. Schwartz [27]. To determine fears, we 
used the method of determining values through actualized fears [28]. We used the SPSS 
software version 22 for data analysis. The Mann-Whitney test (U) for independent samples 
proved hypotheses about the validity of differences.

We used the Schwartz method, for the study of personal values, since the second method 
is used for the study of cultural values. The methodology is a structured questionnaire. It 
contains statements of agreement or disagreement that the respondent must express. The 
method described was adapted for the Russian respondents. The method presents 10 values 
that were different in motivational orientation (power, achievement, hedonism, stimulation, 
independence, universalism, kindness, tradition, conformity, security). In the questionnaire, 
the subject evaluates the importance of the value from 1 to 7 points. Then the average value 
is calculated for each value and the significance of the value for the respondent is determined. 
The very first ranks are occupied by values that are the most important ones for the individual.

The next method was the method for measuring values through fears. According to our 
research, the emergence of fear is a response to a threat to values that are important to a 
person. The methodology of value measurement of fears developed by us is based on the 
study of the significance for the individual of threats to such categories as: “I”, “Others”, 
“Nature”, “Culture”, “Technology”, “Mystical”. The methodology consists of two parts. In 
the first one, it is proposed to rank the values according to the degree of significance for the 
subject (from 0 to 5 points). The second task is to assess whether an individual has actual 
fears related to each value (from 0 to 5 points). The data processing is carried out by 
calculating the average values for preferred values and expressed fears.

The research hypotheses are: H1: we assume that the hierarchy of values is different in 
the generational groups. H2: fears vary across generational groups.

4 Results
The results for values are presented in Table 1.
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Table 1. The values of the generations.

Values Min. Max. M SD
Х Y Z Х Y Z Х Y Z Х Y Z

Preservation
Conformity 7.0 4.0 4.0 37.0 36.0 24.0 17.0 16.57 14.9 5.7 5.6 5.2
Traditions 3.0 2.0 1.0 33.0 67.0 30.0 19.1 18.1 12.9 6.5 10.5 7.5
Safety 0.0 0.0 1.0 34.0 36.0 50.0 24.8 23.4 13.8 6.8 6.3 6.3
Transcendence
Kindness 13.0 9.0 1.0 114. 95.0 95.0 26.9 25.4 23.9 15.8 14.9 11.6
Universalism 21.0 8.0 8.0 52.0 78.0 53.0 36.6 20.2 32.6 8.56 9.9 9.9
Openness to 
changes
Independence 13.0 3.0 5.0 59.0 38.0 33.0 26.2 14.4 13.2 7.54 6.2 4.8
Stimulation 0.0 14.0 9.0 21.0 68.0 89.0 13.4 26.3 24.7 4.3 8.5 10.0
Self-
affirmation
Hedonism 3.0 4.0 5.0 36.0 20.0 26.0 12.3 13.0 14.9 5.2 3.9 5.2
Power 0.0 0.0 6.0 21.0 24.0 33.0 13.1 14.4 22.5 5.4 5.7 5.3
Achievements 13.0 17.0 1.0 67.0 65.0 82.0 20.3 34.7 19.3 8.7 9.4 9.9
N valid (on the list)   

Abbreviations: X ‒ «Transition» generation, Y ‒ «Information» generation, Z ‒ «New» 
generation.

In all three groups, the value “Kindness” was expressed, which indicates, according to 
Schwartz, the tendency to preserve the well-being of close people. In the group of “New” 
generation, the value of “Power” is clearly expressed (U=501,0, p=0,003), which indicates a 
desire to dominate people and resources. In the groups of “Information” and “New” 
generations, the value of “Stimulation” prevails, which indicates the desire for novelty. The 
“Transitional” and “New” generations prefer the value “Universalism”, which is manifested 
in tolerance, protection of well-being. The “Transition” and “Information” generations strive 
for security. The “Information” generation tends to achieve more (U=273,7, p=0,002). The 
“Transition” generation is distinguished by the value “Independence” (U=403,6, p=0,001).

The generational fears are presented in Table 2.

Table 2. Generational fears.

№ Scales of techniques
Type of generation

X Y Z
M SD M SD M SD

I Value «I» 4 0. 5 6 0.5 4 0.4
1 I am afraid to be lost for myself. 3 1.3 4.5 2.4 5 5.7

2
I am afraid that I don’t love 

anyone.
5.1 2.7 2.2 2.1 3 2.3

3
I am scared by the fact that I have 
lost sense in many aspects of life

5 3.6 3.1 2.1 6 2.6

4
I am scared when I don’t feel my 

body
1 2.5 2.65 2.2 4 4.5

5 I am afraid to make a choice 2 1.2 2.35 4.2 2 5.2
II Value «Others» 3 0.5 3 0.5 2 0.3

1
I am being threatened — it is 

dangerous
3 2.4 2.5 3.3 6 4.8

2
It scares me that I have lost a 
significant and close person

4 3.5 3.5 7.2 3 5.1

3
I am being humiliated and it 

worries me
1 1.6 1.6 3.5 2 2.3

4 I have no ideals. isn’t it dangerous? 1 2.1 2.1 2.8 5 4.05
5 The most dangerous thing is to lose 5 3.3 3.3 5.2 4 2.5
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good relationships with other 
people

III Value «Nature» 5 0.3 4 0.5 3 0.3
1 I am afraid of warming climate 1 4.7 2.8 2.5 6 7.9

2
I am afraid of environment 

pollution
3 3.1 1.9 3.7 3 5.4

3
The most horrible things are 

natural disasters
4 3.5 3.8 4.8 2 3.6

4
I realize that ecological crisis is the 
most dangerous thing in the world

2 2.8 3.4 5.9 4 4.9

5 I am afraid of epidemics 5 2.1 3.3 4.2 5 3.2
IV Value «Technologies» 2 0.5 2 0.3 6 0.5

1
I am afraid when I don’t have 

enough information
3 4.7 3.2 6.1 3 4.7

2
I am afraid when there is too much 

information
5 2.4 2.6 5.9 6 3.8

3
The multiplicity of worlds is a 

threat
2 1.9 1.6 4.2 2 2.7

4 Robots are dangerous 1 3.7 1.6 4.8 5 8.4

5
Technologies are imperfect and 

they threaten
4 4.8 2.3 3.1 4 6.3

V Value «Mythical» 1 0.4 1 0.4 5 0.4
1 God can punish me 5 6.9 3 4.6 6 4.8
2 Dark forces can cause harm 3 3.7 2.3 7.5 5 5.4

3
I don’t differentiate reality and 

unreality — it scares me
1 4.6 1.5 6.4 4 7.8

4 Soul is immortal — it’s undeniable 4 3.2 3. 5 5.1 3 5.5

5
I have a mythical experience in life 

— it’s scary
1 4.9 2.5 2.7 2 4.9

VI Value «Culture» 6 0.5 5 0.4 1 0.3

1
Culture is disappearing — it’s not 

safe
5 7.5 3.9 5.5 4 5.8

2 It scares me that we lose traditions 4 8.3 3 4.8 5 5.9

3
We face innovations — it’s not 

safe
1 4.7 1.9 5.9 4 6.8

4
It worries me that there are many 

cultures and there are no 
boundaries between them

3 3.6 2.1 5.3 3 4.7

5
I am afraid of anti-culture 

predominance
2 4.8 3.8 2.6 6 5.2

The value of “I” in the “Transitional” generation is dominated by fears about the small 
attachment to others (U=573,1, p=0,000) and loss of the senses equally, in the group of 
“Information” generation dominates the fear of loss of yourself (U=761,3, p=0,002), in the 
group of the “New generation” dominates the fear of loss of meaning.

The value of “Other” in the “Transitional” generation is dominated by fears about the loss 
of good relations (U=502,0, p=0,001), in the “Information” generation it is dominated by the 
fear of loss of a significant other, in the group of the “New generation” dominates the fear of 
threat and loss of ideals (U=784,0, p=0,000).

The value of “Nature” in the “Transitional” generation is dominated by fear of epidemics 
and natural disasters, in the “Information” generation ‒ the fear of natural disasters and 
epidemics, in the group of the “New generation” - the fear of the threat of climate warming 
(U= 362,5, p=0,000) and epidemics.

The value of “Technology” in the groups of “Transition” and “New” generations is 
dominated by fears of an excess of information. The “New” generation has a fear of robots 
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(U=521,3, p=0,000). In the group of the “Information” generation, the fear of a lack of 
information prevails.

The value of the “Mystical” in the group of the “Transitional” generation is dominated 
by the fear of God's punishment. In the group “Information” generation it is dominated by 
the fear of inevitability of the immortality of the soul, in the group of the “New generation” 
dominates the fear of the threat of God's punishment and secret forces.

The value of “Culture” in the “Transitional” generation is dominated by fear of 
disappearance of culture (U=733,2, p=0,005), in the “Information” generation ‒ the fear of 
the disappearance of the culture, anticulture, in the group of the “New generation” dominates 
the fear of anticulture (U=579,7, p=0,001).

5 Discussion
Our research confirms that generations in society have a divergence in leading values, but 
there are similarities within generational groups. The result is consistent with the research of 
Morris (2014), who argues that a low social consensus in cultural values, which may indicate 
that the dominant paradigm-culture as common values-may be a mistake [29].

The “Transition” and “Information” generations strive for security, which is confirmed 
by the study of Inglehart, Baker (2000) [21]. But this is not inherent in the representatives of 
the “New” generation, as shown in our study, which diverges with the data of Twenge (2017) 
[2].

According to Yakovleva (2018), the core values of the younger generations are still 
dominated by the family, as well as by the older ones. In the second place is self-realization, 
which is similar to our result, when the values of openness to change prevail among the 
representatives of the “Information” and “New” generations [30]. And for all generations, 
our study expressed the value of “Kindness”, which is consistent with family values.

Vecchione, Schwartz, Davidov, Cieciuch, Alessandri, Marsicano (2020) observed 
adolescents. It was found out that the values of independence and hedonism showed the 
greatest growth [31]. The values of conservation and self-transcending have not changed, 
with the exception of tradition, which has somewhat diminished. This is not consistent with 
our research. In our school representatives (the “New” generation), the values of 
“Universalism”, “Kindness” and “Stimulation” were more vivid. We think that the cultural 
context also plays a role.

We found out that the values of the “Transition” and “Information” generations have 
contradictory tendencies: conservatism (preservation) and openness to change. There is no 
such contradiction in the values of the “New” generation, since there are tendencies of 
openness to change and self-transcendence. Here, most likely, we are faced with 
intergenerational differences, which are due to the historical context of the formation of 
generations.

The presented results reveal the value palette of generations. The representatives of 
“Transitional” generation are dominated by the value of “Culture” and there is a great desire 
to keep it. This can be explained by the fact that the formation of the generation fell on the 
years of the beginning of perestroika, when the collapse of the USSR occurred and many 
were psychologically traumatized, because they were not ready for a new life.

The representatives of the “Information” generation are dominated by the value of “I” 
and have difficulties in accepting themselves. It is possible that this reflects their 
individualistic mentality, the predominance of material priorities. This may be a 
manifestation of narcissism. This generation witnessed numerous terrorist attacks, which 
influenced the formation of a sense of the fragility of the world and the shortness of life. This 
is combined with a study by Narbut and Trotsuk (2018), which showed that students agreed 
that most people today are only concerned with their own problems and are indifferent to the 
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problems of others (62%) [32]. According to students, the main problems of our time are 
drug addiction, alcoholism and the moral degradation of society.

Among the representatives of the “New” generation, the value of “Technologies” 
dominates and the emphasis on their uniqueness is revealed. They are not accidentally 
referred to as “Digital Native”— the indigenous inhabitants of the digital society, they are 
also called the “Network” generation. Although modern Russian studies of this generation 
dispute this characterization [19, 33, 34].

Despite the fact that the study [35] shows that 32.31% of respondents did not answer, did 
not determine their position, 20.31% of respondents believe in the best future and look in it 
with optimism, 12.9% are not afraid of anything and believe in their own strength, but this is 
somehow contradicts with our results, we found a lot of fears among representatives of 
modern generations.

Many studies emphasize that modern Z (“New”) generation is optimistic about the future. 
In the study Volková, Dušková (2015) confirmed the general tendency to reduce the fears of 
Czech adolescents, observed a decrease in the fear of physical danger and death, while there 
was an increase in school fears and fear of failure [11]. In our study, they found the following 
fears: loss of meaning, threats from outside, climate warming, information overload, robots, 
the fear to God, anti-culture.

The study of Narbut, N. P., Trotsuk (2018) revealed the fears of students: not having time 
to complete a task in school, achieve family well-being, terrorist threat, crime, get HIV 
infection [32]. This is combined with the results we have obtained. We have demonstrated 
that representatives of the “Information” generation are afraid of personal losses, epidemics, 
natural disasters, and the disappearance of culture. This is comparable to the Yakovleva 
(2018) study, which shows that the value of confidence in the future decreased from 48.5% 
to 28.8% from 2008 to 2016 [30].

The fears of adult respondents of the “Transition” generation are associated in our study 
with the loss of meaning in some aspects of life, the loss of feelings, and the destruction of 
relationships with others [36, 37]. This is combined with a study by Volková, Dušková 
(2015), which showed that for adults, partner-related fears and employment-related fears can 
be typical. In this case, the results were influenced by age and social factors [11].

6 Conclusion
The hypotheses put forward in our study were confirmed. Indeed, there are differences in the 
representation of values and fears in the generational groups.

The special priority of the values of generations indicates significant anxieties and fears 
in their picture of the world. This concerns the problems of their safety, well-being, and 
quality of life. The values of preserving and self-affirmation are more prominent in the 
“Transitional” and “Information” generations, so they have fears related to culture and their 
own “I”. The fear of information overload in the “New” generation is associated with the 
value of “Technology”.

The predominance of fear categories illustrates the cognitive, social, and emotional 
development of a given generation, but also includes the influence of the external 
environment and the historical and social context in which respondents find themselves 
today.

The results of the study can be used in working with students.
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